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Agenda

How do employers use social media to recruit

Building a Marketable LinkedIn Profile

Creating Connections and Building your 

Network

Staying Active and Relevant!



Quiz

Recruiters do not use 

LinkedIn during the 

screening process.

Only Business 

Professionals should 

be on LunkedI.n

True or False?

I will use LinkedIn for:

a) Job Search

b) Networking

c) Research
d) All of the above

What shouldn't you sha

re on LinkedIn

a) Projects

b) Where you ate durin
g the weekend

c) Publications

d) Awards



Google 

Yourself



LinkedIn Facts

610M+ 
Members across the globe

15.8M+ 
Members in Canada

20.1M+ 
Open jobs globally

LinkedIn is the 

world’s largest 

professional 

network in more 

than 200 countries 
and territories 

worldwide

Source: LinkedIn Canada 2019



How employers use Social 

Media



How employers use Social Media



AT WHAT POINT IN THE RECRUITMENT PROCESS DO 
EMPLOYERS LOOK AT SOCIAL MEDIA?

Source: www.reppler.com

http://www.reppler.com


Source: www.reppler.com

http://www.reppler.com




z

YOU ARE GOING 
INTO AN INTERVIEW 
AND YOU SEARCH 
UP YOUR 
INTERVIEWERS, 
WHAT ARE YOUR 
FIRST IMPRESSIONS?



Choosing the right

Profile photo

Key notes:

• Professional attire

• Use clear pictures

• Proper background- no clutter

• Be sure to have good lighting

• Do not use cropped photos ie- cropping other 

people

• Be sure to smile to give a positive impression

• Increase profile views by 11x by including a photo



Creating a Headline

Tony Robbins

Barack Obama

Kobe Bryant

Robert Herjavec



CREATING A 

HEADLINE

Default: Job title and Company name 
OR current Program and School

Step 1: Who are you? Student,Job 
title

Step 2:;Who do you help/cater to? 
clients/students/ investors

Step 3:How do you help? What 
service do you provide?

Step 4: Provide examples of results



CREATING A 

HEADLINE

 “Financial consultant who provides 
personalized financial advice to investors. 
Clients include the Fidelity Investments 
and Wealthsimple.”

 “Executive Recruiter who helps connect 
career professionals with the right 
company. 100% Placement Rate.”

 “ Career Facilitator who works directly with 
students and alumni with specialization in 
Career Assessments and Counselling.”

 * Header shows up under your name on 
google search*



Creating a Headline



Creating a Headline

https://www.jobscan.co/blog/impactful-linkedin-headline-examples/

https://www.jobscan.co/blog/impactful-linkedin-headline-examples/


Creating a Headline

Source: https://brandyourself.com/blog/branding/linkedin-headline-examples/

http://Sohttps://brandyourself.com/blog/branding/linkedin-headline-examples/


About Section

Write in 1st person- avoid writing in third person

Share what you are passionate about and show your 
personality – more room for creativity unlike your resume

e.g. “I’m an innovative Financial Advisor who can 
provide personalized services to ensure my clients are 
comfortable and are making informed decisions."



About Section

Include:
• Introduce yourself ( ie-student, studying x/ occupation, 

experience in x industries)

• What are your goals? (ie- open to x opportunities in x 

industries)

• What makes you stand out? What have you obtained in your 

field? (ie- skills, accomplishments, achievements, awards)

• What is your WHY statements? What are your values/passion?





Experience

Include:

• Full Company Names

• Job titles

• Create accomplishment statements, not just 

duties/responsibilities

• Include the following:
• Duties and Responsibilities
• Achievements
• Highlights
• Awards

• Dates are accurate and match your resume

*Avoid copying and pasting exactly what is on your resume-

Linkedin should be supplementary to your resume*



EXPERIENCES EXAMPLE:



EXPERIENCES EXAMPLE:

Include Media: videos, portfolios, photos. More engaging to reader



Education

Include:

• Full Institution name

• Full credential name

• Accurate dates- do they match your resume

• Include courses you have completed in your 
program

• Upload Media: Presentations, Reports, Projects



Don't forget about the following!
*Every section matters

• Licenses and Certifications
• Volunteer Experiences
• Interests

• Groups

• Pages

• Companies
• Schools

• Accomplishments
• Courses

• Honors & Awards

• Languages

• Projects
• Publications

• Test Scores

*Having content in every section of your profile increases your 

search results ie- google search!*



Get Recommendations
Having people that know you speak positively about your skills 
will leave a stronger impact to the reader.

People to ask:
• Managers

• Mentors
• Professors
• Volunteer Coordinators

• Clients
• Give and take- write recommendations for your 

peers



Customize your LinkedIn URL



Build your Network

Aka Connections

...it will lead to 
opportunities



FOLLOW Companies and Organizations

Company Pages:
Search for companies that you are interested in. 

FOLLOW their page and see who you are connected with from 
that organization.

Who are your 1st and 2nd degree connections??



Joining Groups

Groups that you have joined will show up on your profile under 
Interests- Groups. Although you may not have experience, it will show 

that you are actively participating in industry-related groups.

Members from the same groups would be ideal people to connect 

with. Send connections to 2nd and 3rd degree individuals from these 
groups.



WHAT WOULD YOU REFER TO 
THIS AS?

#
Hashtag

• Follow KEYWORDS (endless possibilities of keywords), job titles, 

industries. Ie- #marketing, #summeropportunities #business

• Read the content from hashtags on your homepage, see 

WHO is posting them --> connect



Import your connections from your 
email:

Look at your previous managers, coworkers, 

classmates

You will find people that you forgot you knew.



Alumni connections
Humber College Alumni

https://www.linkedin.com/edu/alumni?id

=19958&trk=edu-up-nav-menu-alumni

Connect with people

from Humber College

o Where Live

o Where Work

o Job Title
o Program of Study

o Skill Set

o Scroll Down

https://www.linkedin.com/school/humber-college/people/
https://www.linkedin.com/edu/alumni?id=19958&trk=edu-up-nav-menu-alumni


Degrees of Separations

Source: https://www.edeaf.co.za/2018/01/31/six-

degrees-of-separation/

YOU

Classmate
Family 

Members
Teammates

Cousin's Boss

Company's CEO

1st degree

2nd degree

3rd degree

https://www.edeaf.co.za/2018/01/31/six-degrees-of-separation/


Ask to connect, but always PERSONALIZE your 

message:

Don’t use their default email blurb– tell the 
person your purpose in request to connect



Customising Connection requests:
Sending through your phone- LinkedIn app

DO NOT click connect, it  will send 
the request automatically without 
a custom message



Reaching Out: Linkedin



Post, share, like! (In groups & status 
updates):

Every post/ activity that you do will show up on others' feed 
and your profile.
It is an effective way of staying on people's radar within your 
industry. Remind them that you are active!

• Michelle is in my 1st degree
• Michelle likes Hector's post
• I am now familiar with Hector –
gives me the option of viewing 
Hector's profile and possibly
connect



LINKEDIN: LIKING, 
SHARING, 
LEAVING 
COMMENTS →
BUILDING 
NETWORK AND 
EXPOSURE 



LINKEDIN: LIKING, SHARING, LEAVING 
COMMENTS → BUILDING NETWORK AND 
EXPOSURE 



LINKEDIN: CONNECTION 
REQUESTS



Building the relationship: Send a response after they 

have accepted your request



Creating Customized Connection 
Request

1. State how you found their profile- mutual connection, 
company of interest, common topic, shared posting

2. What is the purpose of your connection request
a) learn more about their experiences/education/ 

credentials, 
b) more direct approach: learn about hiring processes in 

current company, following up from previous event

3. Short introduction of yourself- current student in x industry



Customized Connection requests:



Activity: Search for a company you have recently 

applied to OR are interested in

What is your next step?Follow company page

What is your next step?
Search through 

employees

Utilize FILTERS:
• Connections
• Locations

• Current/Past 
companies

• Industries
• SCHOOLS

What’s your next step?
Send Connection 

Request

What is your next step?
Send thank you message after 

they accept your request; 
include 1-2 follow up quest ions

Keep t he quest ions simple, something that 
won't  take t oo much t ime to answer . This 
is t o get  the conversat ion going.



https://www.linkedin.com/

https://www.youtube.com/embed/YWp6AN00D_c?&autoplay=1
https://www.linkedin.com/


QUESTIONS?

Thank you


